Products




WHO WE SELL TO:

Local grocery store chain
* 10 stores within 100 Miles
 Deliver on Mondays, Thursdays and
Fridays

Local restaurants
« Sell ripe beefsteak tomatoes
* Sell green beefsteak tomatoes

Farm stands
 Local fruit and vegetable stands
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Famers Markets |
« Sell tomatoes, cucumbers and blueberries
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Marketing

Grocery store chain has
changed their marketing to
promote local products

Grocery stores create
displays that highlight our
products for special events

Free advertising through
grocery store fliers

Newspaper articles and ads

Word of mouth
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CUSTOM LABELS AND STICKERS
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SAMPLING

* Family participation

» Sample when stores have special
events during peak production

* Bring photos of farm for our sampling
table

» Allows for us to talk about our farm
with customers

*Establishes a personal connection
between us and our customers

« Sampling has a positive impact on
sales




